
6. Dpiaoeiloot &(P5Tu 

(106lug516JD 
(sOCIAL SIGNIFICANCE OF TOURISM) 

@eirenp a oid sppor gg uudmóg dsrlors oflarGAo 
90prit sergiéGs Qsflurs q DDLDBLIGUrGTSrT5bgor. 6bn9r 
pebub gO prG udGaug auylsofio uwer@ug[lpgi. &pnevr qpevib priad 
GsAuagaumù sifsfistpg. 5eT D BTG Gurgargny auaTrééuonL 
u Sapscto poirGemg ipgi prO DLGuD D ) TGI 5dtl 5uG uu LipeT. spgor GurgrmsTT Dësus5jao auru B5 5n purs @guugLot #1psru pasusgaugpib duppdTeT5. FP5russo ua DrppsisanaT gpubssipg. F9sru aierrs6l66 dugo uiGsppdipg FPsu sGn LDÚY (Pnpuslgo, aumpsmsuigu gT`S`MS Thu@igidpg &Dgorail et 5PsTu Psduigausn5o (p0T 6 LD 5 6T) upd 6rTGuD. 

Promts of National Integretion): 
&Dg vres peib Gsdu gGmuùur auTi pg. gi Gauur@sr, D5 14ÜULAmgo, Guor GaupgonwssT 6ueneu DsschnGu Gerenau ghu@ss Gn LDGlGnu Gs@idorpea.uuguLL sPsruá Gs@sdt 6roRT ILIG 8p$ur Gurnp prQs oil á shgar Cauppnouldo ghgmwenuU Gugmdpg. 6pgr Gsigub Lwew p orgoiusaftó) aurgib uDasgL1 6ailq,iGuái Lodigqp�.álpg. auLIDrassal Opn orfaoiu5GÁGD, Ggat orßlo LDssT AULUorßoisgágib Qsdng Gurg GpBlu 9gmDu urLQonrit &él qghu@dpg. saro Gs8 9GMDUumG augjaunLApg 

2) io ofsnyàe máigid o1sfådpas: (Gives happiness to man): 

apgor ehi s gé6 ipslnuu usger sål an u sahisaipg,. snprib t.opjg. aopsgiagubgú Gurar Gsrjor spgor dmub soipg. Ogriiherneousigirar erjBrisoarGu sppp Gsreinybs Gpriordft abgorefidn qaoib uu Gfmaulóo uodig wnLiprT. upanLupád ueT Gng upiGsr@á4prór. san )5o oppg 6Lpsoy orebláo omb sreiraprn. LióBiearis Gug@pre auaurg oehstieir ioemgiég DeT ndigási sgid sbgor uDelg eh én 
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67 kagyb Gugmdilpg.@sero #Psrub poen Gupipgi. sparusfpóo gpuG uo u efleneraysdr sersb pO6aúug6pg. 

21.10afo Gpsd a6dod'uw nLpa: Develops humanism 

LDefls Gpub amta8umw pgor gi6n onT Lf 6Apg Gpue OksCt pgi upgh Gurgi sarsnamú yflpgidsroimr ci 
Qegiss Pi,.p5i. up prLO D66LT TdsasLD T GT péogupas Gsrérer 

g5ar@p PO pr1.60T puG# DásLT G5TLfry GsrérgsbGurg 
9rrpu Caupl gaTraLb5 G5|lu a_coTTA aueTrilpgi.péngpob '2066 
& la LD 5 6 (Citizen of the world) 6T 60 D 5rgwaTÚ LU G0T L GT r 6pg. 
uremOpe aguuu©áipgi. 

4) asId DaÕGId 2 widD (Standard of living improves): 

9O pri�.6) GlaueriprLO &bgor pblw dsoraleatlanus PFLi4 
B6p5i. 26TBTLGE 5Dpiar ajGAumi LorDD$$lmem TDUO$Elpgi. Guguo 
ss Gaine) aumiudmm buO$giápgI D5aéð Gnpp5 aGari 

DEsatlaurpsmsssgò euurdpgi. e_sTywTLOs LDI6MJonw ars5ié 
GsreTLT6 2IT5TLO oo Gaofpri@i ajgorú uweul s ail si 
augnsur) uT$80T 65 T60T LDssGG agiormLb d[mLadlpgi. 6pgorú 
UwaiseiT gvonevauinp ré) Siautsgåg augoremqpib Qbono stenp Bloneu 

2TT GTemGau spmor o[seileiT GuTpan65 5T$M5 2ursgja$lóo qpëdai 

ufG Auiápgi. 

(Development of peoples knowledge):

goreienréo pafisoig lay QugeApsi Sppr@sgigh 
por Sp ugßsBiGb Grdaupr spponu uwallar Gurg 
e ugT irsunApg. 19p prQsatior augaorg. ueruO opp 
T5ny Dneoupf spbgdardrarpi4pgi. LDtilsor paaast siplaaiua) 
gGembpgmgyb, agrló a GTh éil anuuh abg Gsrarapr. 
ugsirosBo uo A stsdr LuwrsáGÚ uwTib Gssnp aupssro 
usr sflneu afuáA Aaiug Gsrdrem gpl4bsS paflúutLLPapufs 
uú uriág. Gai Gsfipg dardr(gausrd pla ailsS 
uaurp sbgaor Lolstsaféir flnau eluis Gaugi Gsdireuspe 
Qufigib pa,aps 
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2.i 
(International understan din g): 

agb dacfipri@é apporiuuetlas6n aTr Q)6TLpas5 osm0 2usfiis 

eualsmeT afggi. 30rsmaT gtlurgu YMiBEIdlsT o0T TOyL 

ghu@apg setlùutL putsg66l 0m L_ Gu gDuGD p5 ApoiA 

apaser prerenLeildo atsati BTLL4,60T Lro pLYGTTaL6aT 5TDu@ar 

sTT GpaprQsam 205 0Tl Lum 56m LD 6oSI Gymgu uae 
9isiuL@ staG5s STelo BlybET SImD$ ThUL AUjlauens GauAns 

(Two ways diplomatic Policy): 

u 5LÄ5T T 6OT T), TET5Go Jud fsurs 
Sppr@s afl en _Gu ugaivu 2pmeuGonGsroOT G LD, ÜuDSUS 
waupplo msdugssLOU 2pajsmoT DUGSSEdsrrauS US 

Spprie nssgLeT gDu@ssë dardT GLD pa penpsr, pu 
gngruss GsrTmsa9w (LPmpuLTB` 560odlassrd L FLPsTu BDu 6mTi Gupp�uo. 5TbÚYTT �él nu Gurss gbsT.pLy ur@ga gou@ii sQAD5- 35pG sppor GuGsi dauáipg. 
8T usaiG ufosDDo (Exchange of cultural valuel 
ugúyéiprtsdT. 25erói reirOLoguiL ueiTLTG GariTQUuifsai 

sefLi 

y 

8bgoru uwetlseT pITSfsb LuoiT LIT) uajap Ap Los&e 
Gsrdpri as . Dppau it s otl en prsfsu, uoTLIT, upåsou psa ieuponp plu oetil gon ppuLL5Tdbgreit &DorGau 8pgomu uwilsoitl_b upmLDuraT BT slsb, u sioT LTG. u 

Ga Gsrep 
Adren riusdr Gurenpaup onp uplu Gau oiT GLb GT enp 

UGaFLITLO 

fluorb. 8pgoreblenir do g prüO prsflsb QádestrprL a 
aumiuúy TOTg Gs Gprb hs prL4er upenD, woiTUrG.UGOTLIT. Brafs Guráipaupenp aneo DDoSisidardrereqb ouleuens dsudpgi 
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u@6ps: (Protects Folk Arts) 

spgor 800) LoDDtò lyrubluwé smws 6n eT CGu Gofl isasT ÚLIBÝG 

6epg pporgEIDDure BD BrLI4, 6iT LuorLUTO, 50rssryh, 

seoaet, yrubluwé 6)5oT luaup n pù Guomflésas Ts(GLD auensuióo 

sersTAsr, Bgailpr Gureirp enausmer pr@ pyaugio pL6B auGApgI 

@s Gurep &navasaL fi6tic) @bduù uT LITLI4,DGs nflggrT 5LLTá 

soporù uwetlser Guigb li6lwmudénp emi. 5oTT d) 

bsssnaseT L$5U`lir Glugélonp eT. uuro urgj5T`5Ú uG6empom. 
reTGau &pgor smav iopgib lgrblwé Gnw56m GT U Gu6onfl i Lug55T`ápg. 

(Protects histo rical Movement 

Gugjursa EDgamù uwotl 8501T P BTLG60T Tstlsb, u6OT LIT. 

560 6wap mp GauatluuOigiò upräi6sT� sT 60T T 65 6GTU UTT`a6 

Gaueimub aToITLIIGov Gu gad lsroT (CTAcpT. Bcnoma� Aonem tisn GTU 
urtBgbGurgi 3I506 2bpGpr$s aGsr@ sabgiai GAlprts6IT. 

Sua5n aTU GupDS dgbI& dachálcnpeni. SrearGeu gaudarG ATsÒ 
51856T prLL46 26ITOT LIYprsTavs 5ma) uobg lneTaj dleiTeTTIS 6D GT Ü 
Ugisrss Gauciti.wgi apBumaudluorT 9pras 605ÜuGáipg 
ueung apgorei onrdo augaorpg psluögjauib auips @Lrisar Guatà 
urgsrsasúu@ldnpet. 

U1n,ai uG$ sis D 6 (Protection of flora and fauna): 

'pg o reioTr 6o ooru (G8 dT LoDgu srayea mssdr Gu eatu 
ugisirásiu@Airpar. aauanpriGu uweafilseir uoGaup sryouT r E65Ir6 

u fuu sro 
S1 prirsT. GT S0Gau Upma sy 0T IT GDLJ ioT, auT6il ev rG 5y0 
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smeT pmp úu ig, ú urgjarúulgjb, upms Tl 66n aT ÚGu 

arorrougpib, GaLbSÁIB¢d uponau66eT &yoTrwuipiD, digburg6 

adgyereT 196raurpib Guemtli ungjsrdis LUIGlemp e. 25i 6ppon 

uwefsem er so rs[ 6autlerp aT. uup apga0 rail orré 

aereslen(G8dT LoDDò sTAUFRIasoir 
GLIoutilÜurgjsrá5ÚUGBieTD eT 

12) iuL 16ßasir GobunG 1MLháp: 

(Promotes basic facilities) 

spporù uwetlsmerá sauibdgÜugDsrs @upgns sPG. Brra 

srmaiGuragarss. enErg au6. gampser spp ap©garen wsdr 

DGSSIA sßsch, 65I5Ty LpoTTDUTQsT, sfla birsmer 2flu ssó 

GauetiGubgashsrT BLJl.66550T. 5oToui auarßlsT, GiGL Au6ds 

Gurenpneu nplweMLDuTsSusgëápgi. 6pgns5npu reaSI Gopaplu 

Sm5I TDuTGsm aTu LD LUWGRwflsC&G Glsuaiuusrd SI560 pwwrs 

spsTUD BS pTam LDsm emu Guppg.CremGau abporeiemmeb LDasafie 

Sl4UUL AssT GLoLDuTG 6MOTD 60T. 

13) giama p vas1ßiuGsdpas:
(Moulds the character of youth) 

&D m T ir6 60 OT pdaLÚu0s 8fluraT auui 

6bpor, 5IGotl8sy Glaud YfiYò 8DDar luma nerftsmar girp rs 

urGsp56 daug 3stflo Glumg poT6n LDs6Ts Gsmai Gaúyh 

DeTLILTOT GD LD GDLI AjeTr66|pg. 5TeTTs Upsraubgi Gsenai Glauig, urLga 
Gsrer Cgo, auripsn sui em Li) BmmsmaTUJ LD TDDadsrdr 5B0, prL4 

sLL BLLrJ &Gb, applpanps(Gågib og$úuatilsso Gurirp Ger 

GsGédiDg- gaiap sppararengigneT(G T6meT BDAILÓLuG$Sdps

oa 8Dr 59sTusgraT u Gmpson eT i Gurad 
Pprugns GotburLMLLIG Glaisdlpgi. 8ipgor spsrusßo Baaqh qpL 
upés aupssiusm aT 9lssab, spsrws Gmpsm ar Bisoajb, ußuu 
prstagDg R-GATdiasaqib, e_utbs prafls aurpéma6 aurgajuò a.gajdpgi 



7.8-DDi6TealorblLu(GoTmgT 
LD856lug510JD

(ECONOMIC SIGNIFICANCE OF TOURI^M) 

ore@bsù Nrussbgh abgor renp maurß Qáng au 
agorensspsrs spparameu esrsGisgih sravib aubgsdiiLg. sbpors 
s@pderr Brò u upsaio GurgaT5T pm en LD66n eT ú Gupg 

aGprb. sarasenadarg ayeTmsgpb sgaorcneus saueflás 
5ohurs sauassD 9sTnpujò 56 Gsrururm gaetiusm arujib 

prL�, o GaimD auruúysma 2garsgaasDGu, uynpsu 
uTtédlnuuú dugsgau5DGD, lt AGaurouü GugsgaspED DG 
gasurs sDDur a_dTeng, H`SOrss apl erro PUBTL4dt QurgrmgTg 
uTtsBcug geOib gOa.bgripurs ahpor eleriugApg 
1) abnyvsajb asiuf si onßmwuyo 
Tourism and Balance of Trade): 

9 prO 9G 6fúSiL sra reid 9p prQsigáG Thguß 
GUyib Gurgisefiin GLorss oúy, pprQsaicbl GBS Qpágu, 
Griu Qurgiscién GLorss uoßÜyd ao STeildd IGbsro S5m 
Brio uérorL auroflsé solna GToiGprb. aGssou gbgunßù 
durgisaiér Guorgs oBUy @págnsü durgisil cir uoßinuá 
6TL4b afsors Oisró SgneT Brib sngsoraT auruilsa aunao 
Favourable Balance of Trade) grn@Gpro. s15pG Lorprs TODusü durgi 
sm dar oßúnus srL gib páGußú Qurgisaim dorgsngüs
5rs@gúdár sigmar LurgsorT Guoutlas auoßlnao crendlGprib.

alurgars, auaTisAuwaLbs prGseir enssLDITeT auITsflss suoßlene 
, au aT rpgjau (ib prGsr Ssorem auruis* sußla o anus Gsr cinGireTRT LIA Oerena urgauDrr aureafl ad auoplanaanu eflany efldo JiGriurbl� @ 

7 Qurgarngyfno urßssúu@b. sbE dsaqò ansCarOuug 
y0 G1T pgußar (Invisible exports) gU 

opußsafiléo sbpor páauora b adáAps 
Blupri uoTGbui.G0 Gugsd urgsDrar Gsgugs 

yaoeTTasi5 spgorescir 
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Folnoenus Gnpásorib. p4,b5raD 
Gur65aqiD dla6uuuorib, 9Gmd 

6spporeilenréb augib agaumu gppuoßg dgrGD5L4L_T Gagb 
b. Tdomoh 

(Tourism and foreign Exchange) 

9OprL4DGD LoMapro prii4,DGD gmL_uio flvaqh S0ai 

@grtyseT uppluw uIGauG 's|u)BTLO ol5gu55i 6oBienap'" (Balance at 

Payment) G. PO BrLq.60T 6 TG0tl 65g gioBl 6 6D LL60 50T 016a: 

yweTTETs Gurga 66tl 6iT 6uaj %6 0 601 65 60 5D aLl4 upgsnai 

sigá dasrerr Gaguágigd sDBlna) dlonL66pgI. SU® BTLGÜ uue 

s6T pib prL4i GevoiGid uoNTLD ywTTENS TDIDBumgib dauctipriga 

sTsab, GurgLsmeT auTT5 Gsoa Griyo G5Tnsu r6MEI aS 

Glsorauorotl eypavLD LImg6orm auTeotl 5së FLDBl 6ncv 6nwyo, uTg5DrT Gag55 

Gmpüudd) &DDIoT Paáuuoremsri QLib audilëälp5. 

shgevrolciT pevib bBu lswraiel cnu L@außo 85# 
@reiTLTAg5 L as6pg. Qbs Fimpui pogi SiJ% Gnbhs uL 
Gsrmsnw qpwgomoms mauag s 10TA TLUILD MLAp5. 1990 
o bBur apflw Gzmaur Roflw Ts 2,103 Gsra uru Quppg 
1991-6o 2440 Gar�yo, 1992-6) 3,300 Gsrquú, 1993- 3,900 G 
gurub uppg. A.9.2000-ib �, pu Gsnuraiul 
.14,408.63 Gesrq Quppg 

oflurs 

3) db s o1ajo God'us auGo JptD 
(Tourism and National Income): 

Quglenpen. Glurg60eT R-pu58| Glaiugj acrpriiggub Gaet 

augora 

-4-b Gauefprui 
eflhunsá 6riL4gD Spl6Dten GOrmgmss appeorgin) sDgorúaufgisaTT oT Tfloi, alsrayr AGurt sppo 



appiarailen GlurgaTH 5FE (LPÖdluspgjnuio 
&ipáseirarp gprtsdr. "apgor psadO Tgb GpneudiuLRg iBs 
crafisret srj). pO #Psruib eerO Pgdagúdauro prgb re© 
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a eTt&élusld) oTGs 9O ®Lab Lrat seir earjluúuLguóan aT 
GsreiT O 4du dsrlhermamuú Gupgerenspg gÚurg" GTomg 
8nlcp eTit 

gerisb spDors gimpuslabl gp Gprps auti opguo LDnpps 
ufl qpub auGarmuù dunpgi. apgansgimp aGT ir&6Ú uG0f16soiT ypav 
nsGtò agarù Gprgps afl GU. wn pp 5aufl ar oT LI 
uwtlsg&G& Gsmeu dlauGsr, 2ugtigGsr álanL_i5D aGTü SGD. 
LDnpps autlsmet dpascoTLOurg flssorb: a) srIGD ̀ p hsTm au 
b) aT ubgrT aufi, c) appor sbuBBÜULL G5rlo GsrtiGa5DETm 
tiuoub pevub Glugio G5Tms, d) ginypay aufi, e) aisaufl, f) QpsGni auti, 

g) Gans5 ugTofÜy aufl, h) alormg 5OTÈIB60aT LWTLIOS5IAJE5D5TT 

260l6T Lu BTOatlo (1p5dSy auGami sbgor qpworss5TT 
lan&pgI. ebduuseir, Gumiässsó, geivGyd) luw prGaetieT Gu GAurialc) 
sDer qpib augò agarGu psoBna) auilpgi Qssrel, rau5. 
Eitieb uu pr@sei spgor augaru QremLTÒ Bneu audsipg. 
lorpsi. greneb, 6oilLstorpg, agt üIfissr Gursip pr@scio 

6pgor gpib aUGÒ auGATu panp raugi QusmBn LI4spgi. Arisuyi 
Ss 5mg agaruidT GugDuGBmuë sppor (poGo Guppg. 
@ufis Geuirg ein goicr suGAuruiláv TLuSmsDE 5aigi sppor gpwib 
BicnpgI uruGLroiv prii�sin GsAu aguremsBo srd uiu s 
prL46 6pgwr avgaurGu eoT OTEI GT6TLugi ouuDgflug. am 
dugburorom prGscfl cir G5u agaril sogor qpav BmLáAirD 
ger gpááu urG audiidlpgi. 851 ehlcnarauTs Gg$lu Qurgengrgò 
ueTi 6pg. 2001- joimiq o a_ab6ldo 6hpor gpvib 476 tddb ciluer roisd 
LLULLOereng créig 660T6LÚuL@erangi. .9. 2000-éb appor qpod 
Dtlissr 76.9 19desuuoT LTaDi, civ@ulein 34.5 19dóedluet Lrai. ssrol 
32.9 96oolweT roi, grenciv 31.5 9houeir Lrar, ulavrbg 22.7 
eluor Lrot augoremb pLOú roD TlrurtssuuLg
4) Sug1G15 ODDásngaj Gmpdpi 
(Redures economic inequality):

spgor prGsamslan_Gu Bloajh GurgeTnsry qropásrvmeu
Tay Ganpádlpgi. Qugiburgub ueaTássrg prQsmamé Gsitih uuefsd durgangrys gIonpuido 19eingiudilu prQsgaGu.ueTb Gaiap Gu 
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Satsg Uo ueng tud u prGsai dir durgmrsrg$nsaurs 

uuru@Apg spporma auerilunLuG Glaivaugn pv g Bra 

Qugp@snsaou GpfmLaufi 0pogpub ionppsaitl ppLD Quêpg 
9O prO bs sreslps Suo prLOu uueilsaoaTá sautpbgádipGa 

as sTepG sps pr pfu Gøwraumfl enuú Gupipg. ai 
QauefiprL@ù uuwisir rhsnam prd sugAdrpaGgr; aráiau 

Qurgisir airiglirparGr ss sTespE pri4TaugAnú aui@ 
Ssr pob spBu Graoraueil ou ssib dupp Ggalu @urgTnsThag 
augs o. se aas prQsgiioLGu sromúugb Qurgm 

rbDsre9TTa Gapâpg 
5) Garm asnisiy s1ßafidp6 
Employment opportunity): 

spDorssnpurengi Gsmaucnu muDLILDrE nauagi daudugú 
dsripaLiD SED. 5ah pgás 1Pgás GsnfloraTtsDATÉ Csreirg GruduGib gnp 6iò. ó uosrùuLL o`sT sÄIST SG$ätshu u@umsuurar Gaian wau riu ùysm mu Qug@prisT. Gaumoupp uLLstis spporehdn udGaup gaps aio Gaume auruúdaa Quppererrtsr. áarg LsssT`5ITT LD`sg5áG Cainweuruuau Gsr@igd &bgorigop Gaume Arùúnu auprgo I95asiurs drg. darówiGuremr d shgor oDDGorr Cauanw aumiúuBpao wrgb. 1999-2000-ibaugsatdgÜuG 15.5Laoouer uossir isurdia spgorsgap peib Gpr� Came) aunuúy auss Gupprisdr. surt 12.3 Sodua Dsr npgps Cauanabeurüuúy ausdsnaTU Guppanr. ta uwer wppò shpor spsssn (UNTTC)afimsAdr u 2010- hAuredáo 12.9 oclur bésár Gpr�, Gaima aurúúy Qugaris@. 

spgors gopdióo psaorei qpso uo aumasurarGsnlarart ae roir onp éadr uiytididrp art. autsaié Gpras Gsrgorartd Denppss dsrforatsr ra@gIAaqsir aireT T. &pgor psa asri4 gLOpi, ehlpumaruurT, auGaupurmi, Qosism @e pLOr, sitéasi, CT(Gési, LTea gurfüGuri, ufonCari, Goer 5sa sgGauri Guranp auirsar GpfigwTS sbgorágimpuSd ualyha o. auismms peiy uysság GujuiL gnewr appu gDpsgiD aabiumLp5eraT o. 1mau sei d GaumourrubuLDDppss GsrjorTf 5u. pLasßr GapriLdsaf dr siQare 
ard 

QurflureTt sdr, Ggrlorattaar, ueu, ráldo efluoraniaafdo ufuyfiaju anss GsrdorentssT, GDsiLuLiD TGUGurt, nscloben Qus@ 
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eOuS Geu Gau rt, aa huautsdt, s�sTú durger eflpGurr Gurp 

nnSS Gsrglararrsgib oeppsiors 8pgons gin pusléo Gou en ou 
uriùdmeTi Gugdiprtaer. 

@aairp appor pabus Qsrylo AponD aerereutsgo Bpenuo 
Qborsatsb Gauena) arùùdmem Gupipriseir. spors 5npágT 

LIGU geudaurg 5ienpujid uDassGaG Gaume auruulneT SIeflipg 
gaarp sppor Gaun ev au ruù9neTfá5i prL4ó Boa 
Gamousloers SeruTLLgmgú GursgApgi. . 9 2010- spgor 
Qsnpa a0siò PLPAuGILD 10 GsrqüGugsG Camobaumiuuenu 2GaTágD 

ronp sapuuGang 

6) 0&s1ýv as6G& (Growth of handi-crafts): 

sbgoreileTT6 Asros Gnssasrbsgb aueTluen 
cinpen Tgi msaimemi Gurgis6T uBguîi Qup gimeT yfápg 

Qurgiari 6hgorú uwofl eGat fu 6miaurgismaT LLD, 
QuribmDseT, DLsT Gurdmpaupenp neraù GurgLsaT TS ar 
dEÉinp ani.. Qbfureiá spgons Sopui enrd ansei cmemi Qurgis 

js smeiéo eslpumemureinpen T TLI`d) aBCssto góma. sns 

gmoLrL4 durbmupsT, 5Gms 5nana sLGsT, 66Telwrgufluio araT 
6etigeó lurgisn, epsm ornwsr, Qprisdo a.6LBT, UDergmas 

urtisiuGicnpe. sen Bi0srylósr påiggü Guraruoo urgisrás 
gagL bs$ Oprfóo aaugj Gpss s0buiser 9npuihg auf 
ghuGipg 
an by sab 1Ssnjßu assmiàfyo (Regional develop 
ment): 

6Dporcioréo 9grpfuwù ugiso Qutigib aieTt 86lueDL`lenper.
O BrL4o EfugLL wrßaGor song Srpduù ugBGur idlsaqd 
oe5&u mouio 5fmoúu@isüuL0 Gaumo aurùùy aa 
wwriDGor s05J efamésdo ojbgb eflauaru aTéélásrar gpp eblanar SGeT ooruo uáEGowrarro üug.uudL uGBacigudrar
yorpgs puylss @Lisr obgu @upDs airsausÄsnar 6jDg 
STráé, uwfl s cn aTé 8au(gh spgor onouwDrsdenrd SDS 
9grpßuGo Qurgerngrg fAurs aartabluoApg.she 9O ppS TOhgiarig 'sgyrCsr 6b. 



76 Ge-srogRR 
sporGsr GTETD 650ncD&ls196nLD AuTUB5 6DDr GU56DLO LO5 

SrGsessd urerr ererp estlalgbsi Puug miD) 5I156o a_cirg 

ousnsbS rGsG peis 5gorGspr a.06inásaflcm urtenauá 

GsruLns Guraga$SI aJadupp géályriouorsGau ULSE. r 
sLrtorbsi prLn Gsibs uauraTi PGauY Brt 6T(9u 'yohg 
hSur' aenp greld sggrGapr Gsreiévsmariubflub 1G A4auau 
siuL @erer sciranordisough Apuriusr upßluy areAuAOÍErt. Bs 
eSlneraurs sgorGapr e0s &bgorü ywatls6n eT 66u TbAis5, 

sißsuri 

Gursgar`SI. elLoraTu Gur&gauT$gI aa$ GrugidaT ©$s5 5IGAUSDE ss psTtbreti ms, BLsssT sh0s, TAJ5 5T. 5uró shê Gursgarsgi, auauá auss), sor`eTy cnuDur6eT Gu eip en eusGbGará liL. sr aBSÜUGSGu aaoT&fuGnD5 olLL T 6TLI n5 Brb GpTyusGai sr0T Gp rib. 6TeTGau 60go osu Tele rar auaTtèêunu páu sryemuorgh. 

(Multiple effects): 

sbporesibG uwtlsetleit auGmsurd uoGan s6nD s6T aJaTiés 9/ waD agibremib lnuádipgi. seTTgyù Gurgerusry aumre
Gur&garas. esloremiGuraGuT$EI. Betsryauss.sorefir eus$. srbr RT4 Gusß, si4ÜUlsdr, GRSrLAusiser, Gsefiáns cG85. Gpluù yrsT`6 T GureT p naunp ps pw 5 6T spgar uuelsneTé sagauspsrss dsrsÜuL uo 5TúuLL Sjmpsg<| 

6uaug 8bgor oO BrL4dT Gsluù GurgrmSTy auari68i 2fw uonsé GlagsgIdlpgi 6ITLIG5 dlwwrb. pTL4T LI ginpse yu ByroT eue ir gouLO G5Au augarú e_ut@psi. sonørs osruiy@ udCaug gImpsr au aTit sSlumLaugiLT oefl5 aåiyb aartsSlum pariemppibnur#prGsatidin GurgarRgrgbauguúu@isùuLowaop pplu Gaorauaf -usuorsá dnuiApg. can Gai 69 5j0npurgi gaidaurG prL4h sls GurgarsT LpåduagiaD GeuBoTS aueTitaälunLbSI auGApgi. 

e -



13. 8Dmi6dr E60E5 Dw 
(TOURISM MARKETING) 

@inp sppor so auertbgjagù dsrýlaors adremg5 s 
apáuagaig@s aTi 5 GTébe)r prQsg Gun appevr auaritá6lssns uw 

ALLsm as Glaud)LIOSB aglnpeam. Lio Luluu appor muowriuscnem 
.mrsub, ghsaTGau aoTT 6DDo 60LDurI6n GTT GLoLbu@sfub 
gidrpa.. bs sppor dsroldl dopisi Gaurts GT T OT &Dorú 
Luwaisoerá 6auraispsrsù uo lLLsdT LLUUGálenpom. uaurg 
soparaurms Qutlu Gsrfors orol urpgi eifbg augips 

QurgaurS 0o-2_GTOT 9Gaurg GsrplgjaeGÒ PG '5n5 (market) eiT. GuGLEmeT auTIGrp au it sC15 Lò aplop auirsb aub gt &L5mss5rt ap6sO ms spng5 TeD prib aplGprb. Qurgrrsr`B) aurriGBcirpautsgb, eilhénpaursGO Gpr4uwrsGaur DnpgpsiDrsGaur Gsruy Glartdlenp, uiguuaTGDeJ LPYan LDums GD&8cinp aansusli slfi ps durgaid spng renp laTdnaDi uuTuO`S6IGprib. 9udaurg QurggiGiD 9T 5pns aC. uGSS shns. ueT DE. 5T EDs, Qurén Glaurafl s n5, Gre0TAo0TuLI BD6n5 GTOT io sbmgsoT TOT . pGurgj ar0oflsLDT`5ÚuLGol6Dgorailpgb ebnseTTgI Sm5Úup riGs oflaurs sr G0T OD TLD 

Mass production and the Markets): 

as ygLA EragApEù IpG Qupfgriusor paLb Gugara pusS aruwúuizrÓ u orpprâsser huLLT. LOsEildT aurriGb oSsfssg. gjsiGari sa5é6 5Torm, Ua msüuL ugLsanet 2usurertsdr 2u Grugi aupraueat. uD$safl d U6 ßaursCa 31ciiy (Supply) @GDES. Uor pGy Glurgmr glsors 2pugs Gsusg ró s8sr yLo remurgLsmamGu praa 6ipeni, GToGau RpusdwreT ir s(CT5L Bjsi Gaumfl s0T Gsnaunw SplbG6 
aprflo auer it&u e olon eT au Ts Gsu As TLiy a GT it &61 . Gogb guldo Gu`Gauyági Lopmb armaiGur$GaysgDGour 

BelbS Lop@pro 
au crdar @ságh 

bpg Tofgsrs crO$5 GsdoduuLLT GTe1 Gau 
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QurgLs Geerpnu-bsar. diaurp dlagugs asrLYYb, Guráge 
eueuh e.pugdurmitser suscr GurgLson er urid Gi 
dlauser. neusGer sjbns 8ue dretD olurgar m5 Tg pnp Gard 

8TpeTLDmulen 

jb w uDw af sT dh iD (Marketing Concept): 
spns ub LubDl u DlrsaT U 6O#EI66Mm6 6afludrenes ufurbpser pwu wisafl et Gg on su 5m aTuy iò sgÜurius0 eT 

(Marketing is a human activity directed at satisfying needs an wants through exchange process) 

Glurgism eT 6uTG5 6lbpald rGuLGOTaTT TTIGGaumi elðGur SILdu6TeT 8LLGo spmsuTGD". 

GprsssmeT onpa Gsuag Gurcrp GiGsrasaflcit ÚUGDL pussurertseti.dODS DSiGaurgis GurgetsmaTujib uetlsanamu GlsreiTGsdgyb au rewtl s pL_6 i�,660 556T 8n5 GTOTUGLb" 
"usßuraisafi(BbSI GurgLsmaT BisiGarmrë Gacnpa- 

Guur 

Guopsc0TL UlT ÉS5,T5 6IT sin5 Qud upflw 56$58 
Bysr GaurG#GË G5majurem GurgeTsnGT 2 hus Grugj audurga gisiGauronyë GeoipmL_w GuopGsreTCib auflamssT SImanSID arén Guwr 

"auri,amsLuTaTir Gsamau amu Sblbsi Gauou@sd. 9Giso sjpns ud), auriq.sonsu TaTit BGUS" 2Au qpsngb spns Quele 51oi0Ts6T GTD uo GurgaTms Bu c0Tir 9olù GsrLot (Philip 
Kotle GToTLuir s0dlprir. 

ab ns vsal ov b ud (Marketing in Te Tourism) 
GuoGo pmb U4%sbns Qud uplu auégiáser sDDa 



125 ppieore jihons u 

@arg 
Loeflsef dir oen@gyib ußlu Musoner d urkúusba 

Qauasp8srer ebl(giupb rudurogib Doti auCo 
rná6 prt bs ouub oásari_ib aueritóôiucn-bgio 

sopor Gasbnámig.u eslguuib wásofuo oUugro 

jaraú LuRTLb 

poprgib. 

creirug giusrs prD 6l5 Glasr dr T 60 TiD. #fengudo 
arm a-bußurartsetier GurgLsmaT 9O oetlsir elgouGorb 

e ciburngyb 660rLD. TreD spgoreSi Geo r, aopor 

QurgsartsonaT 8OD5UT5GAISDGD L GaugumGlsr eGiT GT OT 

Gar punGs oir 

sbpors 5enpsgiò 9p gimpsg6Gh 6pásoiT GaupurGsdr 
aramúuGdiénp en. 

1)8pgors 5i6npui 'B5i GarirsoTT60T Lweuflsor GurgtsaTT 60T 

duuraur, QurgorBcTL Guugmgi. jotoo Ap jimpsaio durgTsT 

)8Dvrs Gmpuiá GluTGoTs6T (5gar onLowu EJs0T) oTL5T TLGurgarrsGai eorOT6T. 60TIT 9p gimpaaid 6gáusra aiun emiGurge GeT, bovOTLLBTO olMum 60TLGIrgeT GTeOT reTLTs aimsu 

5) spgyeorgior 
5npuild) G urgT apuGn 6auid uw0T (ypsatsd, uweT taca sr4.6dT GuriGpri Gádórpart. m dd opp npsch Goo Gus 

aipuonomuuraT iT E,T systsh ldaar 
GureinGprt Gálnp enT 

4) spgor 
jmpul d pgar GsdgibGurgi lu @smer 

uailåas oru eug apgúupa s, GumGLr`sá 
ir Gurerpenau s m arT Guu Gpfldb smLLrb. spgor ueTuTGb hen5gjGio 'Loenlanpeugrar. Qms serourTd) 



126 Geg.siuogn 
5) appegnpuld) uwemfl Guu 'pst Gauri (consumer) 

SeAE ugier Gprib, nLpLD -iluaneuujuo Gponeu. 
Spsnpeeib uerGuo gphlu udug audlbailpgi. aurugGaurGr gatGu 

u 

autfte is Caem�u Safuuldbna). 

6) 8pporeflé) aurseTrLserti éð LIUI GTLD GlGiJaugiD, s1phsras ase. 

Qeuag páduung au&lpg. oTem Gau abpaor Godaug ru 
ToCeorgågh aLLrud s). TTób i9p gienpsaio n.drar Glurg 

pbeurèmasaG% Gsmauuu@Aps. sbsú QurgrsneT siLu grs 
eururs GaueirOb. 

uaup aDgorGuT emgi sl pgin ps M CT 6blLuetiss$á 
GauguLCeTeTgI. GT 60TGou &pgormaë sj6NBÜLuG$5I56). &Dlgi El4,6mora 
srtluurgh. is Gauriet Gsmau, uD T B Cn aD, osgüy dauguu 

wnauGu appormai sbnEÜUGa5 UWTLGBlop oat. 5DDr ahag 

Bne) SDLA5D uTeTTLO. Gsålu Lopmb grpsu aðgor bgams 
sTT) GgTLiëélumei dbma)r eueTiaéaG GojGsrdroTLULG penpuur 
9OudneuTS pupéls Gat sjgor apms ud GU. 

d bDT 6lusir (The Tourist Product): 

GugT GTeTLIGI G`bumaTuITOTT oSps onassgÜumguyb,arse 

2dranspGD BGUuisgh Guorss snen uo Gu Qurgar cremiugu 
(A product may be defined as the sum of the physical psycholog 

and satisfaction it provides to the buyer.) 

6bgordurgaien S14ÚumLL puGurgdrsamrs (raw ma 
2draTGDeu gOprq,0 8upaDé SpE, #Ludaùußlna, auraorg, bea 
LDDgb LDásdT iluLIGDOJLIGib. Gogb, GsoraT aUmipánsáe5 fu the 

gcier ofir auaj). Gur65uT$i daußs Gsny, QurgsiGuré6 Lopp 

pugb aajsar -alu nauu tb apgor Qurgefio LiGih. a va 

86DoraLT Agrr irymu i9p auslsgh Apúurs @utgrd un 
6ppormau shongúu@ss Piqqb, appor amLDwpLb, sdpar Gse 6sDDr Gsona 

CsitbsGswóuLLr) LDL-GGD 6pparmel aueri sa (puqujib. 



ppier e5mg uue 
GaurgáG# NOUJIUetidisdmniq Ll PO prii4dt aspgycor 
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A, Gurgaó. gstuGlL), wlpéblwefitápáo -uuaupflén Qorg 
Qurgr -bGU", 

(A 
tourist product is the sum total of a country's tourist attractions, 

dation and of entertainment which hopefully result 
trans 

nsport, as accommondat 

in consumer satisfaction) 

Crr GuLE5A rddl, 6Dgor nLDsBlo) 6roTÚUQO aussdt 

esTs s @sDG# drop cmLò sMnLo (attractions, facilities and 
CCessibility)luappleT S1�,LU6DUSl6) Bret 6bgor GurgenaT BTO 

anyw 8h6DDh6T (Tourist Markets): 

sra spnsenus soTL_plagi blspsAuor6T p6pTEs6 5G5ÚU@Apgi 

QurgeTsafior GsrYyLGor 660TLlwUuL@rÒ. 25TJoTLDrs yGsrT 
gurs &TLjuorb. aurasmsurOT6D 5au jasml�.Lw PO BTG. auLLTJD 

S0 BEsßT Gsna LogLo 6nLou6m eT DMSusa 5U5Vro. 
ehi Sfaj (Market Segmentation): 

5nguaflay aroTLIg5I uwsTúuLL 560T6n LD56n GTS GlsriTL Pys gGauá Gaug aumriGb aGÜUY IÁvwzi Gsmeausai et Siq,LuGD 
DLw msBMSSOTTS 0SI 19flasaTTsù 9huu5 Uulgi 9Auusró sbM5uln GzmaáG gDu Gurgisam arujun Goburi pent npsn anp scn arujb sfiGaiw auyl Glpgi. apmss SiLrsnans 

ungaurs shng 9Aeureng) Gsrer fursajb, ást etS 
hic segmentation, psychographic segmentation) 9fisuu@Aps 

Gheutsab, ludo ffurar 9flarsab (geographic segmer 

shngú 9faurangi blsaò páuoransrgh. rerCa TuLsafldt 14uul pnLpmpuligarer ansduorer 

Grgbjap* 86(sreT alncoenuu ir esTULI LGsugolg ù saumb 

sOsùu@ pgi. D ar sans Qudl o apgar 
ué abnsou@$gad laqpáduuuorat ru 



128 Ggg.piLogngg
sbngueng &psasciTL BTeTG Gufuu lajserrBi Afl6súuLo 

SNDu 1) uodsseir Asrms s4úumLuSlaoet stb ens i9fla 2) gCsram-ia. 
ueoreT abnE 19fa 3) e_eTelwe furt 6th ong 19flay 4) sapgu (nd. 
urgermgry Sl4.Úumuilorem ajbens tla jdluweneuwrg0. 

nag 

GiomserLbs pTeT(G Gutlu silaj6TT 5ebly e@pomp. s6me. 
Uweet, aetls spmeoT uwwf1, GlumgIp0 #pDmr Uueetl GTeTp Gtoguó qpds 

StiaseTITsÙ 9ssorò. GTTLrI5 6ti giLD 6TR0TLuGo elGoa 
sgor Uwwtu olmau gouGLD LDTDp EI 56T ILO, $p en LDurg 
GiopGlsreTeT LQb spngÚLu@s550 puptlseTmgjD retigl) unßia 
uGh sTGD LD Glsm oSTLU T S5eT. STOTGau ei©penp pgiGT EBnguras 

BlgbsToppgi. Lorg sTnLD Glsr0T . uTerutl 5 sDgr UufiSe 

uTeutiu5BT S14ÜUMLuSbsTeT Our Gsißdl5G6gD 6ppr GDLDu 

SLDápgI. TeTGa auraatlsd sbgior apnguTg ainaw Gpálpiduj 

5sT6DLD daror5 B5Tii5m aTT Gu LDwLDTE5 daror-. LOrprQsd 
nLLLI 6er, GurGLETLiser umauGu Qorsflura aut 

spparmaué saigb BlspölaTT(GLD. L_pefl ei eGsgáGO pTLIÍEatia 

e5sgsG dagyù uwatlas GeT Gurgipas sbgorù uwatilseti 

flel Gsraur. ascT sproT 5rOTrgy GaprLL Gurdp 

ai@lschdo gtGAI$dmw. poiT LI ÍTESartil eiT eiOschi Go Gu suGA. 

earD DaT #5M5uTeTgI u 9tlasCT T5 (Segment 

9R&suuL@reTg

(Tourism Marketing Special features) 

u5DGÚ pe 8Dpor Gai5LDITS JOTrèslumLu rbiss5 S 

upTD BIpprowTi,697 LlpLEBuilisTeT 6DD DT Gurgoer eblpug 
pane 

ahngpanp poGD Aifiq,6.0nLITeT TEtl oir CGiscnaumwsseiLDlbEI 

CgnausnT BUI aløiiai5eT qpLb Lyßu aur�ánsu raTtsmaT e-C 
ars 

pi4pgi. TeTGau dpporebla) shngúuO$SIsleir qpáu Gpráau 

ansuraTirsanet 9 6pDor nLDuusßlTUTD 8OJrggyò, aráSITO 
#gnair®sg 

5b. aT GET GaprGT TigdD5LUrm rsatleiT (onppor uweufls sir) Gsnad 
san 

a 



129 

spor erérug PO alga1opp durgrm(gib. (intangible 

product) -s aner 9GafiuODSI LDDDpaigsg orppls darQis pgung 

bl &dpor Grmaul eaT R-Du5lujud gstaquò penGpr@Lrog 
nsuraTt (Opsrdpsren a.pußpGu ponL-panpág 

c) &ppor Glurgmre0T5) UOD 2pLI5BuTT iTEs6TT6) 6mm Gstésú 

BsinsGur, ablO6luigirer 5GDSnpGur, gualeo DgansGur, aopeor 

DuGor sd)e). na s60 61$5|LD GarpsCs apgor GurgaT mgb. 

d) spmor GurGGË85|T 60T G56n 6uw reangi Blon awppgi. 6roflmeo, 

QurgarngrgLb, 1åuo Bmw yiluonau apgoraa6T6T Gsma156m eTU 

uragib srgartlsamngib. navwpp Siéuo flcneo, GurgeTnsry ërGa6 

Buapprd) TDuGo proRNTL GT DD Bpásib, uooð65s D L6iluonau 6pgaor 

GpnaucnwGagarsU urßsenpoT. 

e) 8bgor Gurgaflo nL5TsTsstl60TLur GoGomidyroT5

UT GDur@ Gsuuau itrsoT, (poITLIla GauS Gsr©ùuatser, uw 

urse, außlarLi4ser AGurtseT 6ppor spngdlo psdiu gLD 

u666p riseT. &pmor GoburLGé5roT LLsT sLGadgib, 

Tens66T aigUuBgb, Gsoneu gpoop%eneT Blr o0TuilLIBgIub bs gmu 
BrBTsT Lls páiu ursrpgálprisT. 

6Dgir GlurgmaT B6raEÓG uW aJnsÜuLL GlaugrasI6dT 

Motivations) Gruou@é dnp an. 

h Jsis*f (Market research) 
gor gnpuldo shansuoldr QungjssOS5Ta

(concept) 

&ighsascimGguópr apns ru 

oneusofhéo spgjor spang Truéél uppl srersorib. 

T6G5ID, auGTTsuLué Gaú5gpb, Qurgr uiral, 

%86. 
b, elpuner Gioibur@, Qurgi gns@srfy 

duwma 

pme pns mubsl arenugy Ggrislurar 9o dgu 
6a daan eT Gasflúuspg u@ apo 

.S00aafléo gpáisdluorammai 

r &png uppuu 



130 Geg-gsiuog 
a) Gbig 5àd: (Desk research) 

ppor opns oppuh i56 Gurág uo luu Lyorefludo tnd 
GeefuiuùuLL s8adsmr Gsstüug agiGio Gpg4 ni 
wrgh. spporenng Lopgib si5TGUTGG uppluiSl4LUUML5 B6AuÓBo 
8-5r. &anLuler srS LDT T LTaTU G%T, R06 6Dgr pgu eTib, ua 
auLLTT &bpor Spauemb, gtyrUSu GurGATMBT SDng Gursrp uotoin Bpeueiser Gaiefu9Qb yerefiwd s5advserioil Dis Gupg&asrde pi.ub. @bs ssadscT uD Gs|lw &pgorsnLDULY65G5 Dgor sjas 50Ts sier_hleusDgÒ, SMET Gprssia560 ET plq,0s lalaujausDED Gufg UuTUG6enp et 
b) 56DLP D %I T TF (Field research): 

apnssatiGaoGu asrmu�sl daiaisrgu. sT qpoL spnguileT Glurgaira neubplw sjaùuguret s6a10EMaTÚ dupp46p5. 8F5 pMLUa Ti&suil) uwau pmpsoIT 96TLIDpùu@lopGT. 1maJsafid urgi a, dlsugiss sTrusal (Sample Survey, Motivation research) uaa 6uLsgësmai sG. 
dDS ah D ud 60 D as (The Tourism Marketing Mit 

9T ouTuTT aDSTLIGT GLoTd0S BpauarGor $15 Gurg 65 Gsme, 3imausatl ct ollma Bit co0TLILD,SmaEai dT ra DDD- alpunem, S1m015aflen GLoubur@ AuGnausal d uwamaiuLL 5 2u6JTrâJ 560 eT (Market instruments) euGurdisorb. Qiarp s ciusTuem Gsrpas©6gh gLOdoras aLOpLA4áanss Gar 'apas s 
ST aurirnsGu psPEors auGurAis Gurrafur fo GurtLod Bords) réTLIGUTITQUrt.

8gioresi apms Quud somalamu &pssoiTL 25T efar &.6 P14441 -$rgoroT6, apporù uafls (a5å g Csuuu auaßlsgo Gaon aJs(i6Lorem oilcnw gopunu crGásddsrenefl cn ev an u Gpraua gnp úuspgù ußa rs G aurlsmaTuu Gsmousem eruy ib isfláas0rD. spmeor Goburo 

ran 

Gs aflan au 
ard 

esu@spomb. jerrd)Ggs sGprh elenaanu 



131 
uiareT BasneTujb 1faiuiguwrem efleribuTgpb dai 

o0 ApnDuuret bL.aJ1q.656n6LUT 2GsNgI. CroGau go 

gnaGu elgbLb elcmTayson eT ds srGágb. abyor 

appjair GioibLu 

anaurat es0 mauG 

5oluGLL8nBEaf blavajuD Luéliray uopgio elpucner aulsr 
asrTLgTgÒ. Qbs apns uo 6aw eneu gpoi 

swmaurengi IGurgeir Glsreren8, ctlcn evédardrons, GuoburG 

u aps eT 
ssidaewrpgi luULpig.d6lpgi 

Gsrein oieTTI Durdir eleT rG6lpgi. 56T 1po)LD 6pgiar SIDleiud yraJoreT GueTis 

umLEDg. S5I GpeVLD BrG ua auhlsatic) uwTMLps

14. &mmj6Ur GLoLDLITO 
(TOURISM PROMOTION) 

duepre) shnEÚ LGSsetid eoTT OT BI6TGaumtsaiT LDT`I6) GurgaeTU 

ppu ehijplyTT neU ghu@$giaug SGU. Qsner GotDurL4.T (paV Gio 
eu lgb. &bgor GLoburG TeTLIIspns Qud 60mausleit gpssiu 

6LD, 6BMgÚUGi55ld (LpësuoreT 55aluorgÒ. GobuTL4 

uuenGprssb roT6m@ au eTDro Glsuf G5TLiisT (LDDLD BISsiGaursny 

panLDr, LbIés6n suTaT Idlira suduTLO wnp uappre 

GuOULA 

uD: SmpsmaTÚ GurwGau abmvraileo Gaupplsguoren 6pDgU 

Do 
lurAT alurger, spNS AsTLTL6MLw alenas Glsrrms, 

uláoneu. auTiqás60a5u raTrsG 5-, 
nLgsTsisgLgD

9 purem GgrLry GsT oT O 
g1D. ToGau sppor GotbLuTL,60T 1q. LiL6LUGBTl 'GTeireaTGlaueip ro 

Bsi Gourtsa po 
eDuSuram its (C5å6h 

r 6pereTnGauatlmuwé 5mpùugjLÒ 
Llsauh 

adlu 

sájaurupgs dsmuianu gHu@áBádardrEBSGD 
6h. ByairGaur 

Sgehisr (marketing tools) 
S) QurggeT oo1S) Semeuguorp: 1) eilebugb 2) ebipualelie-57 
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